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Student creative self-efficacy scale, 239
Studio work, architecture students’ flow
experience, 282
Supervisor-rated creativity, 352
Supervisor ratings, 354

T

Task engagement, 7
Task-induced deactivation, 172
Teachers” ratings, 156
Teacher-student perceptions, 230
Team communication, 249
Temporoparietal junction, 172
Tenure committees, 345

Test exercises, 262

Thought processes, 219

Torrance Tests of Creative Thinking, 177
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degree of decision-making control, 290

developing vision, 290
follower creativity, 291

individualized leadership theory, 260

leader-member exchange, 290
transformational leadership, 290

measuring need for, 297

national culture, leadership and, 2%

need for, 289

personal identity, 291

self-efficacy effect, 294
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